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NEW TITLE     Mythology is more than 
just a collection of stories and characters. They 
act as a window into the beliefs and values of 
ancient civilizations. This new fi ve-volume set from 
U•X•L will help students with the plot points, the 
historical context, and the mythological allusions 
they need to fully understand how mythologies 
not only refl ect cultures of old but also remain 
meaningful in society today.

More than 300 entries include: 

■   Gods and goddesses 

■   Heroes and other key characters 

■   Motifs and global themes 

■   Major myths 

■   National or cultural mythologies 

U•X•L Encyclopedia 
of World Mythology

1st Ed. 2008.
About 1,200 pages in fi ve volumes. 
ISBN: 978-1-4144-3030-0.
Order #GML32109-233928.

  eBook. Now available.
ISBN: 978-1-4144-3846-7.
Order #GML32109-240720.
Visit www.gale.com/gvrl for 
eBook pricing.

Standard subheads make it easy for students to pick out information and compare across entries.

Coverage in U•X•L Encyclopedia of World Mythology 
spans a diversity of cultures, including standard 
Greek/Roman mythology as well as Native North 
and South American traditions, Norse mythology, 
Asian Pacifi c mythology, Judeo-Christian tradition, 
Islamic and Hindu mythologies and other ethnic 
mythologies. Full-color inserts for each volume 
enhance the reader’s understanding of the text.



A UNIQUE RESOURCE
U•X•L Encyclopedia of World Mythology is unique 
for its depth of individual myths, its breadth of 
cultures covered and its accessibility to middle 
school students and up. Sample entries include:
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The cumulative index enables students to research 
common themes in many mythologies and 
various cultures.

HELPFUL TOOLS
The following helpful tools direct users to needed 
information, provide context and spur further research: 

■   A table of contents (by ethnicity/nationality)

■   Research ideas and activities 

■   Chronology of myths and ancient civilizations

■   Glossary

■   A cumulative general index (by character, 
subject, theme) 

“Contains such a wealth of information it should 
                                      rank high on all school libraries’ must have list.”
                                                    — ARBA, August 2008

■   Achilles     

■   The Aeneid    

■   Amazons    

■   Aphrodite       

■   Arachne   

■   Aztec Mythology   

■   Beowulf     

■   Celtic Mythology

■   Chinese Mythology   

■   Circe

■   Cybele   

■   Cyclopes   

■   Dragons    

■   Eros   

■   Fates   

■   Fenrir   

■   Fire    

■   Genies (djinns)  

■   Giants     

■   Gilgamesh    

■   Hades  

■   Helen of Troy    

■   Hercules   

■   Hermes    

■   Holy Grail   

■   Horus    

■   Huitzilopochtli    

■   Idun    

■   Incan Mythology   

■   Indra   

■   Ishtar    

■   Isis     

■   Izanagi and Izanami     

■   Janus         

■   Japanese Mythology   

■   Jason     

■   Kachinas        

■   Krishna     

■   Leprechauns      

■   Loki   

■   Marduk     

■   Medea       

■   Medusa   

■   Minotaur    

■   And many more

SUPPORTS COMPARATIVE STUDIES AND 
CRITICAL THINKING SKILLS
Why do so many cultures have fl ood myths? 
What cultures have a god like Pan? Consistent 
subheads in U•X•L Encyclopedia of World 
Mythology entries make it easy for students to 
pick out information and compare mythologies 
across cultures, including:

■   Overview 

■   Context

■   Key Themes and Symbols

■   Art, Literature and Everyday Life

■   Read, Write, Think, Discuss — supports 
critical thinking skills 
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FOR MORE INFORMATION:
For more information, 
contact your Gale Representative. 

In the U.S. and Canada:
1-800-877-GALE, or 
visit www.gale.com

Outside the U.S. and Canada: 
visit www.gale.com/world 
for a list of Distributors and 
Sales Offi ces


